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In 2015, the total global silver jewellery production hit a historic high of 226.5

million ounces (7,045 tons), out of which 67 per cent was produced

in Asia.

India is the world’s top silver jewellery producer and its booming export has

been the main reason for moderate growth rates of the world silver
market in the past years.

jewellery

Nepal’s silver jewellery production was 0.8 million ounces in 2015, making the
country the ninth biggest silver jewellery producer in Asia. Nepal is struggling
with declining export rates connected to constraints of the raw material
supply (e.g. pure silver) as well as growing regional competitors. In the fiscal
year 2015/16, the export value was of 1.2 million USD. It is estimated that in
the silver jewellery sector, an important proportion of the exports is happening

via informal channels - not reflected in official statistics.

Export Destinations of Nepali Silver Jewellery in

Percentage (2015/16)
UK 3%
Switzerland 5%
Germany 6%
Japan 14%
Others 20%
US.A 52%
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Silver jewellery is listed as “other export potential sector” in the Nepal Trade
Integration Strategy (NTIS) 2016 and no longer as “priority product”. The main
challenges for the silver jewellery sector in Nepal remain product development

and technology (e.g. automated manufacturing) and quality require

ments of

the international market. Support is provided to the Federation of Handicraft
Associations of Nepal (FHAN) with regards to capacity enhancement, quality

improvement and international market access. The programme has
working on the sector through various partner organizations for fac
participation of entrepreneurs in international trade fairs, exploring

been
ilitating the
potential

export markets in addition to enhancement in quality production and design.
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The unique selling point for Nepalese
silver jewellery is its traditional design
which is completely handmade in a
traditional process.

The silver jewellery sector is estimated to
directly provide employment to 10,000
craftsmen.

Almost half of the total production of
Nepalese silver jewellery is exported, the
rest is for the domestic market.
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List of GIZ publications on Silver Jewellery:

Silver Jewellery, Market Entry Strategy (2014)

Comparative Study on Silver Jewellery Policies of Different
Countries in Asia (2014)

Handmade Silver Jewellery in Nepal. An Analysis to Improve the
Competitiveness in Six Selected Markets (2014)

«  Unique arts, design, and
product development
expertise

+  High value added (40
to 50 per cent of export
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Mr. Swoyambhu Ratna Tuladhar, Managing Director of Yak and
Yeti Enterprises Pvt. Ltd, a Nepalese exporting company of
Silver Jewellery and Handicraft Goods says,

“Our main export markets for silver jewellery are Europe, USA
and China. For us quality production is the most crucial aspect
beside our high production cost. In the last 6-7 years, Nepal was
able to establish a metal testing laboratory. We have a metal
testing machine to check the quality standard of our products
to be able to meet international standards.”

- Lack of sophisticated
new technology (e.g
laser machine, modern
software for design)

«  Lack of policy and

value) institutional support
- Affordable price level of to strengthen the
the Nepalese jewellery competitiveness
- Limited production
: capacity
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corresponds well to the on price (increased costs
trend for personalised of components) Sources: Silver Jewellery
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. . . published by ;
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